
2021- 2022 saw the
recovery begin ...

Identify
Know more about who your best
customers and prospects are with
our industry-leading
segmentations

Deliver
Know more about how and

where to reach your best
audiences across devices and

channels with the Claritas
Identity Graph

Optimize

Know more about what's working
and improve what isn't with our
near real-time analytics and
advanced modeling capabilities

According to USDOT, the working-age population is the predominant
determinant of personal travel in our society (due to work trips and other

trips that support household activities).  Diving deeper using Claritas
PRIZM Premier syndicated audiences, you learn which airline leads the

way, depends on many factors.
 

commercial air carriers
operating in the United
States served 4 percent
more passengers in 2019.

fell from third to sixth in
the world in arrivals from
other countries. 

US and Foreign

In 2021, the U.S. 

Air Travel: 
How to Attract
Returning
Consumers

4 %

Travel reached an all-time
high in 2019, just prior to the
onset of the pandemic ...

But US Consumers
Love Travel ...

 * Transportation Statistics Annual Report (TSAR) 2022

Where Will You
Find Your Best
Customers in
2023 - 2025?

by air and non-air, are
expected to reach 2019
levels or 2.2 billion by 2023.

of foreign visitors is
expected to reach 2019
levels by 2025 – 80 million.

Overall Trips 

International Arrivals  80M

2.2B

 * Transportation Statistics Annual Report (TSAR) 2022

800.234.5973 or visit www.claritas.com

Top Airlines Used Past 12 Months - Personal (All Audiences)

Top Airlines Used Past 12 Months - Business (All Audiences)
For personal/vacation travel, Networked Neighbors 
 were 1 ½ - 2X more likely to choose any of the listed
airlines, except Allegiant Air, Frontier or Spirit. Pickup
Patriarchs showed a clear preference for Alaska Air, and
ranked far below other syndicated audiences for JetBlue
and Spirit.

*Networked Neighbors (suburban, wealthy, middle-aged,
mostly with kids) were more likely than other syndicated
audiences to use each of the top  airlines, though they
were 2X  more likely to use Delta or Alaska Airlines.  Pickup
Patriarchs (town, upscale, older, mostly w/o kids) showed a
similar preference for Alaska Airlines and Delta for
business travel.

*Networked Neighbors and Pickup
Patriarchs are just 2 of the 68 syndicated
audiences available through Claritas'
industry leading PRIZM Premier.

 Simply Know
MORE

 
Claritas

intelligence-
driven,

multichannel
marketing

According to USDOT, the working-age population is the predominant
determinant of personal travel in our society (due to work trips and other

trips that support household activities).  Diving deeper using Claritas PRIZM
Premier syndicated audiences, you learn which airline leads the way,

depends on many factors.
 


