
Live in Town
Upscale
Mature, w/o Kids
Homeowners
Owns a Lexus

Big Fish, Small Pond 

Identify
Know more about who your best
customers and prospects are with
our industry-leading
segmentations

Deliver
Know more about how and

where to reach your best
audiences across devices and

channels with the Claritas
Identity Graph

Optimize

Know more about what's working
and improve what isn't with our
near real-time analytics and
advanced modeling capabilities

Second City Generations 
 are 2X more likely to
spend less than $15,000
on a new or used car in
the next 12 months.

Automotive
Aftermarket:
Optimism
and Insight

The entire US auto
aftermarket is projected
to be nearly $500 billion
in 2023 and around $560
billion in 2026.
                                                                                                     - Automotive Aftermarket Suppliers Association (AASA)

Vehicle Parts

Equipment

Accessories

Service Repair

Collision Repair

Replacement Tires

 

 

"A business like an
automobile, has to

be driven, in order to
get results."

  - B. C. Forbes
 

 

There are an
estimated 1.2 billion

cars in the world 30,000

For the 5th year, the
average age of vehicles
in the US has risen, and
now stands around 12.2

years old

The average
car is made up

of 30,000
parts$60 Billion

Every year, over
$60 billion worth

of car
maintenance goes

unperformed

1.2 Billion

12.2 Years
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68%
Second City Generations* is 68% more likely than other syndicated
audiences to have had 6 or more repairs in the last year.

Metro Mix
Low Income
Middle Aged / Family Mix
Mix of Owners & Renters
Owns a Chevrolet

Second City Generations 

2X
*Second City Generations is just one of the
syndicated audiences in Claritas' PRIZM
Premier. One of the most widely adopted
segmentation solutions, PRIZM Premier
provides rich insights for every household in
the U.S. including demographics, lifestyle
and media preferences, shopping behaviors
and technology usage.

Second City Generations are 50% more likely than
other segments to have shopped at Walmart for auto
products / services, whereas Big Fish, Small Pond were
50% more likely to have gone to a car dealership.

 Simply Know
MORE

 
Claritas

intelligence-
driven,

multichannel
marketing

800.234.5973 or visit www.claritas.com

Where Will You Find Your Top Automotive
Aftermarket Customers in 2023 and Beyond?


